
nurturing South Africa’s retail networkTel: +27 (0) 10 300 6096        www.sacsc.co.za

LEVEL 4 SHOPPING PATTERNS & BEHAVIOUR
COVID-19 SA LOCKDOWN

In Association with

Economic indicators during good 
and bad times
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Confidence Index

Interest Rates

Changing Behaviour

• GDP to show a decrease of 7% to 12% for 2020
• 35% unemployment will add 2 million workers 

Current unemployment rate is 29%
• Retail sales to drop by 12%-15%
• SACCI BCI at 78  - Lowest since 1985

Was 90 in March 2020
• Interest rates, infl ation and petrol prices-only 

positive
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Purpose of this Market Research
• Covid-19 changed shopping patterns and behaviour 

worldwide 
• SACSC is in regular discussions with Government 

and stakeholders
• Need for information about changes in shopping 

habits all over South Africa 

These insights will also guide tenants and shopping 
centre owners regarding the way forward in the 
implementation of Level 3 requirements and 
protocols.

Objectives
• Very broad overview of shopping behaviour before 

Lockdown Level 5;

• Shopping was done during Lockdown Level 5;

• The emphasis during Level 4 is:

 – Return to shopping centres;
 – Level of comfort with which shoppers have 

   returned to shopping centres;
 – Health and safety requirements essential;
 – How many centres have been visited 

   during Level 4;
 – Visits to specifi c centres, frequency, specifi c

   products, and time spent;
 – Satisfaction levels, frustrations and their 

   overall experience at a particular centre;
• Recommendations regarding products and services 

to be offered during Level 3 and

nurturing South Africa’s retail networkTel: +27 (0) 10 300 6096        www.sacsc.co.za

Purpose of this Market Research
• Covid-19 changed shopping patterns and behaviour 

worldwide 
• SACSC is in regular discussions with Government 

LEVEL 4 SHOPPING PATTERNS & BEHAVIOUR
COVID-19 SA LOCKDOWN

Respondents per province

NORTHERN CAPE

EASTERN CAPE

0.3%

5%

4%

6%

2%

25%

24%

4%
30%*

WESTERN CAPE

KWAZULU 
NATAL

MPUMALANGA

*GAUTENG

NORTH WEST

LIMPOPO

FREE STATE

Number of shopping centres 
visited per province (1044 total)

Gender

82% 17%

• To focus on the past, current and future use of 
online shopping.

Research Methodology
• Broad overview
• SACSC sent out the questionnaire
• Done via social media, Facebook etc
• From 14 May to 25 May 2020
• Dipstick measurement/snap shot
• 5 600 responses very positive
• Good representation of different types centres 

countrywide.

*1% prefer not to say

Western Cape

Northern Cape

North West

Mpumalanga

KwaZulu-Natal

Gauteng

Free State

Eastern Cape

Limpopo

224

7

57

49

66

161

392

33

55
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21.45%

0.67%

5.45%

4.69%

15.42%

37.54%

3.16%

5.26%

6.32% 
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Before Lockdown: 
How often did you do 
shopping?

11%

12%

41%

24%

12%

Daily

More than 
once a 
week

Weekly

More than once 
a month

Monthly

Before 
Lockdown: 
Merchandise 
categories 
supported?

Food (Grocery/
Supermarket/Speciality/

Bottle Stores)

Food service

Heath and Beauty

Apparel

Books/Cards/Stationery

Entertainment

Electronics

Accessories/Jewellery 
& Watches

Homeware/Furniture 
& Interior

Speciality

Sportswear & Outdoor

Eyewear & Optometrists

Services

Sport Utilities

Luggage

Banks/Foreign Exchange/
Financial Services/ATMs

90%

59%

55%

55%

39%

19%

16%

16%

14%

11%

11%

9%

7%

6%

3%

1%
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supported?
Level 5: 
Did you do any shopping? 

17%

5%

66%12%

Yes, I shopped 
at a store

No, I did not

I shopped 
online only

I shopped in 
store and online

Level 4: Have 
you visited 
a Shopping 
Centre? 

78%
22%

Level 4: Comfortable Shopping

No, shopping online

No, limited 
shopping in stores

Yes, but careful

Yes, comfortable

22%

19%

41%

18%

Level 4: How many Centres 
do you visit?

ONE 
SHOPPING 

CENTRE

TWO 
SHOPPING 
CENTRES

THREE 
SHOPPING 
CENTRES

27% 51% 22%
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Before Lockdown: 
How often did you do 

Age profi le of 
respondents

12%

38%

38%

2%

10%

Older than 65

18-24 years old

25-35 years old

35-49 years old

50-64 years old
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Essential aspects in Shopping 
Centres (Essential to Very Essential)

Availability of sanitizer 
at entrances

Retailer’s staff adhering 
to safety regulations

Centre’s staff adhering to 
safety regulations

Wearing of masks before 
entering store

Insistence customers sanitize 
before entering centre

Keeping no. of customers in 
store within allowed range

Sanitizing store, incl tills 
and other spaces

Social distancing 
in the store

Health screening at the 
entrance to the centre

Temperature screening at the 
entrance to the centre

Cashiers having perspex 
screens/sneeze guards

Health screening at the 
entrance to the store

Temperature screening at the 
entrance to the stores

Sanitizing efforts 
in centre

72%

70%

70%

70%

69%

69%

69%

68%

65%

46%

46%

46%

44%

44%

Level 4: Frequency of visiting 
Shopping Centres? 

32%

13% 38%

4%

13%

Daily

Weekly
More than once 
a month

Monthly

More than 
once a week

Level 4:
Time spend in Shopping Centres

38%

39%

10%

11%
Same amount 
as before

Same provided 
safety measures

Reduced the time

No visit unless 
absolutely necessary

2%Will spend more
time

Level 4: Visiting restrooms 
in Shopping Centres

20%

43%

25%

12%
No

Yes

Yes, if 
safety regulations

No, avoid it

Level 4: Products purchased
Groceries

Cleaning/Hygeine

Winter 
Clothing/Shoes

Banking Services

Health & Beauty

Animal Food 
(Pet Shops)

Food Services

Stationery & Books

Electronics

Homeware/
Furniture

Textiles for face 
masks PPE

Emergency Vehicle 
Repairs

Medical Supplies

95%

44%

39%

37%

34%

20%

16%

15%

13%

6%

5%

4% 1%
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Level 4: Satisfaction ratings 
at centres visited

Wearing of masks before 
entering store

Health screening at the 
entrance to the store

Temperature screening at the 
entrance to the centre

Retailer’s staff adhering 
to safety regulations

Centre’s staff adhering to 
safety regulations

Customers sanitize before 
entering centre

Keeping no. of customers in 
store within allowed range

Sanitizing store, incl tills 
and other spaces

Social distancing 
in the store

Health screening at the 
entrance to the centre

Cashiers having perspex 
screens/sneeze guards

Temperature screening at the 
entrance to the stores

Centre Management’s 
sanitizing efforts in centre

68%

67%

66%

65%

64%

64%

63%

62%

59%

46%

36%

36%

36%

35%

Availability of sanitizer 
at entrances to centre

Level 4: Main frustrations 
of shoppers
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Long queues to 
enter stores

Slow service due to 
limited staff

Social distancing not 
being adhered to

Not enough sanitising

Not all stores open

Not enough information 
on stores trading

No clear indication of 
shopping hours

Cinemas closed

Wearing of masks 
not enforced

17%

4%

4%

2%

1%

1%

1%

0%

No sit down restaurants

41%

35%

Felt safe

28%

Good health and 
safety practices

60%

Enjoyed 
shopping again

21%

Sombre 
atmosphere

4%
Do not 

feel safe

6%

Frustrated – 
limited products/

regulations

19%

Fear of 
contracting 

virus

21%

Level 4: Overall Experience
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Types of products wanted in level 3

Why do you not shop online?

Are you a regular 
online shopper?

Merchandise categories to buy online

Are you a regular 
online shopper now?

Preferred delivery method
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